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From the President’s Desk  

Last year continued to be a challenge for 
the travel and tourism industry, our    
colleagues and our families. Globally 
there have been very few people —   
maybe no one? — whose lives weren’t 
affected in one way or another by COVID 
19. It’s been a long hard road for almost 
all  travel and  tourism businesses, and 
we have lost many along the way.    
However despite  this period of           
uncertainty and change, we have        
witnessed the incredible resilience and 
sense of community that binds our      
industry  together. With border and trav-
el restrictions recently eased in many countries, we look forward 
with hope and optimism as we begin the process of rebuilding.  

At the recent end-of-year WITIA function held on the Gold Coast in 
Queensland, I was delighted to surprise four of WITIA’s original 
Founders, now WITIA life members, with the presentation of a 
commemorative clock. Astonished recipients were Anne Isaacson 
- Inaugural President, Beryl Ley – Inaugural Vice President &  
Secretary, Sue Holloway - Inaugural Financial Controller and 
Cavell Dorman - Inaugural Director of Marketing Australia, New 
Zealand & the Pacific. Our fifth Founder & Life member, Beverley 
Auerbach - Inaugural Director of Marketing Americas, was equally 
astonished when she received her commemorative clock during a 
dinner a few weeks later in Los Angeles with visiting WITIA     
foundation member Jill Schurmann. Congratulations to our life 
members and thank you for your contributions and continued   
support of WITIA since our inception more than fifteen years ago.  

I am pleased to announce that WITIA’s Educational to Vietnam 
has been rescheduled to 21-28 September 2022. Educational 
host Varini DeSilva, President of Ceylon Express International, 
has arranged a comprehensive array of experiences that will give  
participants an excellent grounding in the culture, history and   
beauty of this picturesque country. The trip will include multiple 
networking opportunities that include meet-ups with local tourism   
professionals. Varini will be providing a preview presentation on 
the Vietnam Educational at the next Hand of Friendship member 
Zoom meeting on 10/11 March (depending on where you are in 
the world). The Hand of Friendship Zoom links are emailed to 
members a week prior to the meeting.  

With growing consumer confidence and an ever-increasing desire 
to travel, we are excited about what is in store for tourism in 
2022. Things are looking up – we’re glad you’re on the road with 
us! 

 

Kind regards 

Leah Gage, President, president@witia.org 
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              WITIA GLOBAL PARTNER 
 

  In2 Travel Australia & Travel Weddings 

  
With the motto “Travel is our business and our passion,”  
sister companies TRAVEL WEDDINGS and In2 TRAVEL     
AUSTRALIA are independent inbound and outbound tour        
operators providing tailor-made tours and travel arrangements 
for groups and FIT clients. Since 2008 they have forged valuable 
industry relationships throughout Australia and New Zealand as 
well as extensive ties to wholesalers and suppliers in Samoa, 
New Caledonia, other Pacific islands, USA, Canada, Africa, India 
and the Middle East.  
 

The company’s commitment to high quality service and industry 
best-practices are central to their continued success. They work 
hard to delight and please the client, which has led to a gratifying 
number of client referrals. Some keys to their success, for both 
travellers and agents:  
 

Ask away! We can leverage our professional networks,     
business relationships and travel experiences to find answers and 
create exceptional itineraries.  

We handle everything. We can alleviate your stress, negotiate 
value-added benefits and suggest new, often unique elements 
that wow the vacationer.  

We don’t sit still for long. You benefit from our rigorous        
ongoing training, careful inspections and destination fact finding 
trips that make life busy but fascinating.  

Encourage your clients to dream, the first step to a wonderful 
vacation! We’ll make sure those dreams are realistic and can be 
comfortably realized. 
 

Leah Gage, a native Australian, notes that In2 Travel Australia 
closely collaborates with cruise companies, hotel and apartment 
accommodations, car rentals, airlines, tour guides, attractions 
and tour operators. She organizes individual and group travel, 
conferences, events, incentives and special interest tours. With 
the creation of Travel Weddings, Leah moved into the romantic 
travel niche, offering unforgettable proposal trips, destination 
weddings, honeymoons, vow renewals and babymoons – that 
last romantic gasp before onset of diapers and sleepless nights.  
 

Leah has brought her attention to detail and organizational skills 
to WITIA (www.witia.org). She has gone from WITIA’s Director of 
Marketing Australasia to Vice-President to President in eleven 
years. Leah was the much praised host of the 2016 Educational 
to Tasmania and the 2018 Educational to Samoa, experienced by 
many WITIA members. She has also served as a committee 
member on the Southeast Queensland Branch of the Australian 
Tourism Export Council (ATEC).  
 

LEAH GAGE, Director  
IN2 TRAVEL AUSTRALIA PTY LTD— TRAVEL WEDDINGS  
4 Corack Avenue, Cambooya, Queensland 4358 AUSTRALIA  
Tel: +61 414 344 269  
leah@in2travelaustralia.com.au; 
www.travelweddings.com.au; 
www.in2travelaustralia.com.au;  
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MEMBER PROFILE MEMBER PROFILE ––   CINNAMON BROCEAUXCINNAMON BROCEAUX   

FIVE SENSES CULINARY TOURS,  MIAMI,  FLORIDA,  USA FIVE SENSES CULINARY TOURS,  MIAMI,  FLORIDA,  USA   

  

Cinnamon Broceaux, President and Founder of Five Senses Culinary 
Tours, lives in Miami, Florida, a choice determined by two important life 
lessons: she moved there from the Virgin Islands (tropical!) and had 
once been a Chicago-based flight attendant with American Airlines (frigid 
winds off Lake Michigan). Heat was definitely her preference. The other 
passion was food and wine, particularly the natural pairing of local wines 
with local cuisines. This fascination would generate a career; it was also a 
passion she shared with her late husband of 38 years, Victor Broceaux, a 
Basque native who was an excellent chef, food historian and Senior Vice 
President of Restaurant Associates. He also did the cooking at home, a 
much appreciated added benefit.  

It was no accident that the path to internationally-focused culinary tours 
ran through the United Nations. Cinnamon handled the Food and Wine 
Festivals for the UN’s ‘Delegates Dining Room’, a signature Manhattan 
restaurant. She coordinated with top chefs and winemakers from 

Provence to Morocco, South Africa to India, highlighting each country’s gastronomy. She writes: “I firmly 
believe that food is the great cultural bridge that can bring together peoples of different nations. It is 
amazing to watch someone talk about their mother’s cooking, drawing everyone into the conversation, no 
matter where they are from.”  

Wine does the same! Sommelier Cinnamon has made it her business to study the fruit of the vine. She 
holds diplomas from the Château Loudenne in Bordeaux (Médoc region), the Austrian Wine Academy 
(Weinakademic - WSET Diploma in Wines and Spirits), the German Wine Academy (Deutsche 
Weinakademie) and Sterling Vineyards, Napa, California, which use to host a wine school in the 1980s. In 
her long career, Cinnamon has sipped and swirled in most of the world’s noted wine regions.    

Cinnamon started Five Senses Culinary Tours after she left the UN in 1997, even as she took on 
representation opportunities for tour operators and hotel groups that came her way. For the past 25 years, 
she has used her sales and marketing skills to promote travel projects, relying upon her belief that people 
crave educational enrichment. She feels it is essential to give her clients new perspectives as they enjoy 
the highest standards of service and customer care.   

With Five Senses, Cinnamon focuses on wine and food travel throughout the world, including the well-
known regions of France, Italy, Portugal and Spain. But she also goes off the beaten track: to Austria; to 
Morocco, South Africa and other destinations in Africa; to wine regions in the United States like Niagara-on
-the-Lake and Long Island as well as California; to Chile and Argentina in South America; and even to an 
upcoming wine region in Thailand. Her products include well-chosen accommodations, river cruising and 
touring to lesser known areas such as Friuli and Alto Adige in Italy, the Valle de Guadalupe in Mexico and 
others. Five Senses Culinary Tours prides itself on unique travel programs that emphasize epicurean 
discoveries through Cinnamon’s longtime relationships with global taste leaders. Her access is 
unsurpassed. As she notes: “Our success at bringing people together at the table has proved to be the best 
way to learn about different cultures and customs. We believe in mixing things up – we’ll have clients at a 
Michelin-starred restaurant one day and enjoying a vineyard picnic or dinner at a local’s home the next.” 

Cinnamon is a Board member of ASTA’s Florida chapter, a Board member of The Travel Industry 
Association of Florida, and a Co-Chair of the South Florida Chapter of the American Institute of Wine & 
Food (AIWF).  A believer in the power of women’s solidarity, she has been a WITIA member since 2013. 
She writes: “I joined WITIA as I have always tried to promote women’s organizations…as well as women in 
the wine world.” When she needs a break from work, Cinnamon loves to get out and walk. “I am a big 
walker. Early morning walks get you to see a city or landscape differently.” ∆ 

 

CINNAMON BROCEAUX, Owner 
FIVE SENSES CULINARY TOURS 

Miami, Florida, USA 

Tel: (941) 266-4620 

5senses@comcast.net; https://www.5sensesculinarytours.com/ 

https://www.5sensesculinarytours.com/talesfromtheroad for blog. 
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PROFESSIONAL DEVELOPMENT PROGRAMS   

INSTAGRAM PART II  INSTAGRAM PART II  INSTAGRAM PART II   

By Carmel Thompson,                                                     
WITIA Director of Professional 

Development  

I hope you all celebrated an enjoyable 
Christmas/New Year period with family and 
friends and had lots of good things to eat and 
drink!  Here in Australia our borders are 
finally opening and we can now re-join the 
rest of the world.   
Quarantine-free travel to Australia for the double vaxxed is 
allowing our industry to get up and running again. Bookings are 
starting to come in and tourism operators are once again 
looking to market their products.  Hopefully the momentum we 
create in 2022 will produce a rapid return to normality. The 
wonderful experiences that Australia has to offer are still here – 
we know that international tourists will regain their confidence 
and come back to us in sizable numbers.  
In the last issue of WITIA WORKS! - Vol. 16.6, WITIA British 
Columbia, Canada member Kelly Acheson of Adventure 
Engine Inc. provided tips on using Instagram to promote your 
business and your 
brand. We received 
feedback that many 
members found it useful 
because Instagram - 
along with many other 
apps - can be 
frustrating if you are not 
used to using them.  
In this issue, WITIA 
Longreach, Queensland member Fiona Gordon, WITIA’s 
Director of Communications, follows up with INSTAGRAM Part 
II.  If Part I was about motivating you to set up an Instagram 
account, Part II provides the nuts and bolts of using it.   
Good luck and I hope to follow you on Instagram shortly. 

Carmel Thompson, Director of Professional Development 
professionaldevelopment@witia.org.   

 

Let’s Get Connected to Instagram  
By Fiona Gordon, WITIA Director of Communications 

 

Instagram is a highly visual free social media network (app) for 
sharing photos and videos. While it is now on your computer 
and tablet, it is optimized for smartphones and you should 
interact with it there. Since its launch, Instagram has become a 
popular way to connect with brands, celebrities, thought 
leaders, friends, family, and more. Instagram is also about 
connecting like-minded people with community, creativity and 
culture to fuel business.  

“Compared to other platforms, people surveyed cited 
Instagram as the #1 place to keep up with their 
favourite brands.”  (Global media research company) 
One billion people, creators and businesses are part of the 
Instagram community, co-creating and  interacting each 
month. Instagram allows anyone to be an active participant in 
reimagining, remixing, and refashioning the world to spark new 
possibilities and opportunities.                                             
                                       
Continued on page 5     
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Let’s Get Connected to Instagram, continued from page 4 

Let’s start with some basics 

 
Instagram is primarily an application for smartphones. Instagram is available on computers 
and tablets but the experience is not the same and the display is not the same, although it is         
improving over time. Via computer, you can use your browser to edit your profile, view your feed, like 
and comment on posts, and send and receive direct messages. But you cannot post photos or videos 
which is the crux of Instagram promotion. On your smartphone, you can do everything.   
Every time you open Instagram, you’ll see a feed of recent posts (photos and videos) from the       
accounts you follow.  
On a smartphone, a menu bar is displayed on the bottom of every page of the app—see example   
below. This is what the symbols mean from left to right:  

 

 

Home: Your main feed where you can scroll through 
photos and videos posted by those you follow. 

 

Search and explore: The magnifying glass icon takes 
you to the Explore page where you can search and 
browse content from accounts that you don’t follow 

     but which might interest you. 

 

Reels: Instagram’s answer to TikTok where you can 
create and share 15 second video content.  

 

Shop: The traditional heart icon in Instagram's      
navigation menu has been replaced with a shopping 
bag icon. Shopping is where you can browse/ buy    

     products without leaving the app.  

 

Profile: This icon (here we use the WITIA logo)  navi-
gates to your profile page that shows your bio and 
posts. It’s also where you can access your settings. 
 

 

 Here is where the menu displays on your 
smartphone. 
 

 

Uploading, editing, and posting photos  
To share a photo or video on Instagram, tap the large plus button and select photos or videos to post 
from your phone’s gallery. Instagram allows you to select up to 10 photos and videos to post at once. 

For every post, you can choose to apply a filter.  Filters make it 
easy to edit shots with different visual pre-set overlays. Once 
you’re satisfied with your post and you’re ready to go, there are a 
few more options to select before you hit the “share” button: 

 

Add a caption 

Captions are always a good idea. You can use words, emojis or hashtags. Just as in comments, you 
can also “mention” friends by placing “@” in front of their Instagram username.  
 

Tag people 

When you tag someone, they will get a notification on their Instagram activity feed. 
 

Add location 

Location tags let others know where your photo was taken. Clicking on a location tag brings you to its 
corresponding location feed, where you can peruse other public posts.                                            
              Continued on page 16 
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Travel Memories of a Chief Explorer 
By Mahmood Poonja, Bestway Tours & Safaris 

 
Editor’s note: Many WITIA members are familiar with WITIA British Columbia member Mahmood Poonja, 
President of Bestway Tours & Safaris, who has given two virtual FAMs on WITIA’s Hand of Friendship Zoom 
calls. The following story was circulated via email and is 
too charming not to get a forum here, albeit slightly 
abbreviated. 
 

 

At 7:32 PM on 25 December 1991, at the 
Kremlin in Moscow, the flag of the Soviet Union was 
lowered for the very last time, replaced by the 
Russian flag. The following day, legislation was 
passed to formalize Russia’s exit from the USSR, a 
socialist state made up of some 15 nations which 
was created by Russia itself in 1922. With Russia’s 
exit, the USSR, the world’s second largest military 
power, was dissolved. 
 

Under the strict controls of the union, it had been 
very difficult for foreign travelers to visit the USSR. 
With the dissolution of the Soviet Union, all of a 
sudden the world had 15 more countries added to 
its official list of countries and, above all, as many 
new countries to explore. With Bestway’s mantra of “Journeys sans frontières” in mind, I was ready to 
pick up my backpack and explore these once forbidden lands. 
 

My destination was Uzbekistan, probably the most significant country found within the more than 
6,500 kilometers that make up the ancient Silk Road. I didn’t know what to expect, save that this trip 
would be a true adventure!  
 

After a trek across the Atlantic, I landed in Tashkent, capital of Uzbekistan. Over the years I have 
developed a tolerance for the frustrations of long flights, delays and lost bags, However the wait at 
the baggage carousel for my one lonely backpack seemed to take as long as the actual journey. After 
immigration formalities, I went to the Customs section, where I needed to fill out a declaration form. 
The twist, however, was that it actually cost money to get the form itself—in all my travels, this is the 
one and only time I have had to pay for a Customs declaration form. 
 

The price of the form was 10 som (Uzbekistan currency), equivalent to approximately USD 15 cents. 
However, foreign travelers couldn’t import som into the country, so I  had only US dollars on me. 
What’s more, I would have had to go through Customs to reach the nearest exchange counter! I 
offered to pay in US Dollars and requested the exchange rate, only to be told that the form would cost 
me whatever US dollar denomination I had on me. For example, if I only had a $50 bill, I would need 
to pay that much to buy a 15¢ form. Talk about price gouging! Thankfully, I had several US singles on 
me, so one such bill opened my way into Uzbekistan. 
 

This was my first time visiting Central Asia’s Silk 
Road, a storied land of merchants and explorers, and 
I was determined to share this region’s history 
through the lens of travel. My goal was to learn how 
we could operate tours that would allow our Bestway 
clients to discover the five “Stan” countries.  
 

I had scribbled down the few local contacts I had on 
a piece of paper. However, I soon realized that many 
street numbers and names weren’t reliable and, 
more often than not, I was in the wrong place. 
 

Perhaps it was my luck or just plain coincidence, but 
I asked a local gentleman for directions and he 
happened to speak English! The man looked at the piece of paper I was holding, then at me, then 
again at the paper. This happened a couple of times and I could see that he was thinking of 
something. Finally he said he would be able to help me but… and here comes the interesting part—I 
would have to sign a business contract with him and, in return, he would direct me. He opened his old 
brown briefcase and handed me a 12-page document, written in Russian. I couldn’t understand a 
word of it. I pondered the situation, then finally thought, ‘Okay, what the hell’. 
 
Continued on page 7  
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TRAVEL MEMORIES OF A CHIEF EXPLORER, continued from page 6 

 

After I signed, he directed me where to go, but did not mention the floor I had to go to. All signage 
being in Cyrillic script, I had to ask bystanders for help again. Believe it or not, when I asked another 
person to help me, a similar contract had to be signed! Later I learned that the Uzbekistan authorities 
would only allow those who had a “valid” business contract permission to receive payments from 
abroad. I definitely did some people a big favor! 
 

Following my explorations of Tashkent, I decided to visit the rest of the country. One of the most 
unique experiences was a short flight to Urgench to visit the UNESCO World Heritage city of Khiva, an 
open-air museum and caravanserai (an ancient inn along the Silk Road).  

 

 

Since his first visit, Mahmood (crouched, center, 
with glasses) has explored Uzbekistan several 
times. Here, he is seen leading a group of travel 
professionals from the USA and Canada on a study 
tour of Uzbekistan. This photo was taken at 
Registan Square, Samarkand—a UNESCO World 
Heritage Site.  
 

 

 

 

 

 

 

Waiting in the transit lounge at Tashkent airport, I noticed that I was the only foreigner among many 
locals. Eventually I was approached by the gate agent and asked to follow her to a small bus which 
transported only me to the airplane. 
 

When I boarded, I found that nobody was on the plane—not even a single crew member. I sat down 
and discovered my seatbelt was broken. I changed seats again and again until I found a functioning 
seatbelt. For twenty minutes, I sat twiddling my fingers in silence, curious about what might happen 
next. There was no music and not a soul on board. It was, in short, a ghost aircraft. 
 

Finally I saw a long line of people walking to the aircraft. I recognized a few faces from the transit 
lounge, and sighed with a bit of relief. I realized then that, as a foreigner, I was given special 
treatment with the door-to-door service and the first choice of seating. The rest of the passengers 
had to walk to the aircraft with their suitcases, goats, chickens and other livestock—all flying to 
Urgench! Shortly after, the pilot and crew boarded and the passengers began to applaud. 
 

The flight took off and, at any sign of turbulence, cries from the livestock would fill the cabin. After 
landing in Urgench, the passengers once again applauded as the flight crew disembarked the plane 
before the passengers had a chance to vacate their seats. 
 

This was the first of many interesting experiences that I had in a Stan country. Needless to say, 
nowadays livestock are no longer permitted on 
board, airplanes are up to global safety standards, 
and foreigners are no longer treated like royalty 
(although I must say that they are still treated very 
hospitably).  
 

Since then, times have indeed changed, and 
definitely for the better. However the nostalgic 
feeling of the Silk Road lingers strongly in the 
bazaars and madrassas of Bukhara, Samarkand, 
Khiva, Kashgar and Ashgabat, where one can now 
buy crafts and livestock without signing a 12-page 
contract. 
 

Discover fascinating Uzbekistan for yourself with 
our 10-day Splendours of Uzbekistan tour. 
         

                          Mahmood, right 
Yours in travel, Mahmood Poonja, Chief Explorer ∆ 
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ON THE COVID BEAT AROUND THE WORLD 
By Beverley Auerbach 

 

 

There has been an article on COVID-19 and its effects on tourism in every issue of WITIA WORKS! 
since February 2020 – this is the 13th COVID column. Terrorism, volcanic explosions, wildfires, floods, 
wars, recessions – nothing in lived memory 
can approach the disruption caused by this 
microbe and its shape-shifting progeny.  

In the last issue (WITIA WORKS!, Vol. 16.6) I 
wrote about the emergence of Omicron in the 
then Delta-prevalent era:  

“On 25 November (2021) Omicron, technically 
B.1.1.529, became more than a letter in the 
Greek alphabet when South African scientists 
shared their discovery of this ‘variant of 
concern’. Omicron has almost twice the 
number of mutations as Delta, including at 
least 30 changes to its spike proteins, the 
“door keys” that the virus uses to enter and 
infect human cells. Since recognizing the 
spike protein is crucial to the effectiveness of both vaccines and natural antibodies gained through 
prior COVID recovery, this viral shape-shifting is cause for anxiety. Ahead of winter indoor gatherings 
in the northern hemisphere, many worry that Omicron will lead to a fifth global surge. In the few 
weeks since Omicron has been identified, it has spread to at least 77 countries around the world, with 
particular dominance in Europe. Now the leading strain in South Africa, Omicron seems to spread 
faster than Delta but causes less severe disease. It also seems to carry an increased risk of 
reinfection, which means that it is defeating acquired antibodies.“ 

Less severe than the Delta variant? Considering how many people have been vaccinated, how 
many have some immunity from prior COVID infection, and how many of our most vulnerable have 
already succumbed – yes, the ‘milder’ Omicron has been less severe. But it has spread like wildfire. 
Within weeks it displaced Delta as the dominant strain worldwide.  And it wasn’t necessarily less 
severe for the unvaccinated who fell ill and died in disproportionate numbers and continue to provide 
fertile ground for this relentless disease. The one-two combination of Delta followed by Omicron has 
transformed COVID into an epidemic of the unvaccinated. 

Sub-variants: As the virus continues to mutate, Omicron has developed ‘sub-variants’– changes to 
its genome that don’t yet add up to a new Greek letter designation. Original Omicron has been joined 
by BA.1.1, and BA.3, but BA.2 is the over-achiever – more transmissible and more pathogenic than 
original Omicron. BA.2 has become the dominant strain in South Africa, Denmark, India and Sweden. 
According to WHO, BA.2 infects everyone in a household, regardless of vaccination status or prior 
infection but the fully vaxxed and boosted are less likely to transmit the infection to others. We find 
ourselves flailing in the face of these relentless mutations as some of us become wannabe 
epidemiologists and others become ostriches. Either way, since Omicron was first identified less than 
three months ago, almost 90 million cases have been reported to WHO – more cases than were 
reported in the whole of 2020. There may be no countries left without Omicron cases.  

The Good News – The meteoric rise in Omicron cases has been followed by steep declines, with 
fewer hospitalizations. In many places health care facilities that were overwhelmed at the onset of the 
surge are now experiencing at least a partial reprieve. But it is not over. It would be a mistake to 
equate the pandemic’s quiescence with containment. Hospitalizations and deaths are still high. We 
would be wise to heed advice and not let down our guard even as we breathe (preferably through an 
N-95 mask) a sigh of relief.  

We have been extremely lucky – we have administered highly effective vaccines and booster shots 
into billions of arms at a rate that would not have been previously possible. These vaccines have held 
up amazingly well, particularly considering that they were formulated against the original COVID 
strain.   

Continued on page 9 
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ON THE COVID BEAT, continued from page 8 

Flurona and Deltacron: The prospect of a union between competing 
strains is a nightmare marriage but so far we still wake up single – 
thank God! However scientists have already seen people with 
simultaneous co-infections of different variants. Many of the dually 
infected are unvaccinated and/or immunocompromised, so their 
resistance is sub par. Think about it – 30,000 viral DNA base pairs 
swirling around a human petri dish… What are the chances that 
mutations will arise? And what about a potential human /animal viral 
recombination… Stay tuned. 

Interesting information: Remember all the controversy about the 
origins of COVID-19, that maybe it didn’t originate in a Wuhan wet 
market as a virus that jumped to humans from its wild host – the usual genesis of new viruses. That 
perhaps it was a scientifically manipulated bio-weapon released intentionally or inadvertently from a 
Chinese lab in Hubei province. One of the stated reasons for the latter belief was that the virus was 
too unlike other coronaviruses to be a product of nature.  

Well, modern science has deployed its entire tool kit to study SARS-CoV-2, which has led to a novel 
idea. What if COVID isn’t novel after all but a massive resurfacing of a long forgotten epidemic from 
the 19th century? 

This is an intriguing hypothesis. In 1889-1890, a virulent pandemic originated in Bukhara (then a 
city in the Russian Empire) that spread quickly around the world in waves and surges. Dubbed the 
Russian Flu (or Asian Flu), it was a respiratory viral epidemic that killed about one million people out 
of a world population of 1.5 billion, making it one of the most deadly pandemics in history (but still 
less deadly than the 1918 Spanish flu, a H1N1 coronavirus). Therapeutics were scattershot: 
prolonged fasting (as in ‘starve a fever’), quinine, phenazone (a drug that depressed the heart and 
could be toxic), small doses of strychnine and large doses of whisky – akin to some of today’s 
Facebook ‘remedies’. There wasn’t even agreement that the disease was passed from person to 
person, with some insisting it was a miasma, circulating in the air. The Russian Flu had a 
presentation closer to COVID-19 than influenza, including extreme multisystem and central nervous 
system distress, a loss of taste and smell, and sequalae similar to long COVID. Scientists have 
pointed out that Russian Flu also mimicked COVID in its mortality curve – little mortality among the 
very young but high mortality for the aged. Influenza, on the other hand, is deadly to both the very 
young and the very old. This is still speculative, pending DNA tests on preserved diseased lung 
samples from the era, if they can be found – but it is another reminder not to hop onto potentially 
dangerous theories that can have adverse social and political ramifications.  

Meanwhile COVID-19 continues to sicken, hospitalize and kill. The world has lost 5.855 million people 
with over 10,000 recorded deaths per day. 
The ‘top ten’ countries with the most COVID 
fatalities (and surely undercounted) are the 
United States with close to 972,000 deaths, 
followed by Brazil, India, Russia, Mexico, 
Peru, the UK, Italy, Columbia and Argentina. 
But at least it is presumably honest 
reporting. For some time now, China, with 
almost 1.45 billion people and porous 
borders, has reported not a single COVID 
death, a mythical statistic. Here’s a look at 
pandemic fatalities over time—right:  

Meanwhile vaccines still work and are 
your best protection. Pregnant women 
should get them too. The unvaccinated have 
been found to have a much higher rate of 
still births than their vaccinated peers.                                                                     
           
Continued on page 10 
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ON THE COVID BEAT, continued from page 9 

Here’s how various countries and regions stack up for total vaccinated populations: 

Even as the Omicron variant continues to cause many breakthrough cases, those who have been 
vaccinated and received a booster shot are more likely to experience what feels like an ordinary cold 
if they become infected, after which they will acquire some new level of immunity to COVID-19. 
That’s why this current phase of spread could represent a shift from pandemic to endemic status. An 
endemic disease, such as cold or flu, circulates predictably instead of exponentially. We live with them 
as an occasional nuisance rather than viewing them as life-threatening. Of course, vaccination is still 
at the core of our protection, including against long COVID.  

Opposing view: Billions of people in our intricately 
entwined world are still unvaccinated, including all 
children under the age of five. When countries and 
states proclaim that we just need to live with the 
virus and abandon all COVID precautions, they are 
disregarding solid experience and evidence. 
Frustration and fatigue – and wishing and hoping – 
do not pandemics stop.  

Long COVID: Recent research published in the 
journal Nature Medicine has found that people with 
COVID-19 may be at substantial risk for heart 
complications for at least one year following testing 
positive. The heart complications can include blood 
clots, irregular heart rhythm, inflammation, heart 
attack, and heart failure. In some cases, the 
complications have resulted in amputations and 
death. These risks were found to be present even in 
people with mild COVID cases who did not require 
hospitalization, and in healthy people younger than 
65. There is a further issue. Moving on from  
pushing useless and harmful COVID drugs such as 
Ivermectin and hydroxychloroquine, charlatans are 
now targeting a new audience—long COVID 
sufferers—with untested drugs and supplements.     
     Continued on page 11 
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ON THE COVID BEAT, continued from page 10 

Vaccine equity – The availability of a sufficient quantity of vaccines to immunize a population has 
been an ongoing problem in underdeveloped parts of the world. While efforts to address scarcity have 
been implemented – the UN’s COVAX program, the donation of millions of excess vaccine doses by         
developed nations and fast-track approvals for more vaccine-capable factories throughout the world, 
it is still not enough. Complicating the shortage is the relatively short shelf life of the AstraZeneca 
vaccine, COVAX’s second largest supply after Pfizer. Some countries, particularly in Africa, have 
struggled to distribute and administer doses that arrive with only a few months left, and sometimes 
only weeks, before they expire.  If there is any ray of light in this situation, it is that many of the  
lowest income countries, where vaccines and therapeutics are the least available, have avoided the   
massive surges that have laid siege to the developed world. 

Therapeutics – an update: Last issue we reported that Molnupiravir, a new pill course from Merck, 
was thought to cut COVID-19 hospitalizations in half. It was a source of hope,     
especially for those unwilling or unable to be vaccinated. Two months have made a 
difference. Although many Third World countries have stocked up on the drug, the 
US now views Molnupiravir as a distant fourth choice due to its low effectiveness 
(30%). India has also rejected Molnupiravir.  Pfizer’s Paxoloid, however, has proved 
to be 90% effective in cutting hospitalizations.  

And finally, terrorism under the rubric of COVID - While public demonstrations 
against COVID restrictions are not new, usually mild-mannered, sedate Canada seems to have 
jumped to the forefront. At the end of January a cadre of truck drivers parked their five-ton semis in 
front of Canada’s Parliament buildings, completely blocking commerce in Ottawa’s urban core and  
befouling the city with diesel fumes and high-decibel air horns. Along with Canadian flags, the        
demonstrators waved Confederate and Trump flags, swastikas and White supremacist symbols. Other 
drivers positioned their convoys to block major border crossings between the US and Canada, causing 
severe supply chain disruptions in both countries. While the border routes were cleared within days, 
Ottawa streets were blocked by almost 400 big rigs through 20 February when law enforcement     
finally cracked down. Here is a first-hand account from an Ottawa resident:  

“Over the weekend the RCMP, Ontario Provincial Police and Ottawa Police dislodged the right wing occupiers from 
our beautiful city. While they weren't in my neighbourhood, it was horrible knowing that they were only a 30-

minute walk away, blaring their horns, yelling racist and homophobic slurs at passersby, and transforming the 
seat of our government into a camp site complete with hot tubs, bouncy castles, music stages and bonfires. 
These people marauded through all of our neighbourhoods, with the flag of Canada attached to their pick-ups - 
desecrating all that we value. In the end as they were being pushed back by police, they claimed they were the 
victims and were being treated with inappropriate force… that they were only expressing their opinions...  It was 
a wake-up call. So many of us assume that Canada is a place where people are just like us… tolerant and       
respectful of the rule of law. With the storming of the US Capital on 6 January 2021 and now this in Ottawa…  I 
sometimes wonder if this is what it was like during the 1930s with the rise of Fascism - an incremental takeover.” 

 

 

 

 

http://www.witia.org/
https://medicaldialogues.in/news/industry/pharma/merck-covid-drug-molnupiravir-last-choice-for-us-patients-report-87989


 

 Website: http://www.witia.org/ Page 12      Volume 17.1, February 2022 

ON THE COVID BEAT, continued from page 11 

The original issue was a demand for the repeal of vaccine mandates and COVID public health 
restrictions (despite 90% of Canadian truckers being fully vaxxed). The demonstration targeted the 
federal Liberal government even though restrictions are provincially, not federally mandated. The 
deeper truth is that opposition to COVID rules was only the opening salvo. It became a siege by 
people with a variety of grievances and antisocial beliefs, whose disruptive tactics and fringe ideology 
are eschewed by the vast majority of Canadians and repudiated by both Canadian truckers’ unions. It 
is said that only 35% of the demonstrators were even Canadian – the others were provocateurs from 
the US and elsewhere. A large proportion of the protest’s financing came from outside Canada. The 
truly scary part is that malcontents are now exporting copycat demonstrations to other countries 
including France, New Zealand, Holland and the US.  

Peaceful protest is a sacred tenet of democracy, but people everywhere have watched with dismay as 
public dialogue has coarsened.  Science and accepted societal norms are too often countered with 
deliberate misinformation, obscenities, harassment and even death threats strewn over social media. 
When a small group of renegades can disrupt essential services, the 
threat goes beyond Canada to inspire mischief makers everywhere.   

 

COVID Round-Up – A Random Sampling 

 

COVID rates are dropping in most countries, bolstering a cascade 
of mandate rescissions and border openings. Is the pandemic’s end in sight or is it merely a lull 
before the next surge? Is the decline in cases real or due in part to a global drop in testing? No one 
knows for sure. The COVID-weary advocate strongly for an immediate return to normality, but 
scientists cannot assure us that future variants will be more benign, less deadly than Omicron or 
Delta. How will people just released from COVID bondage react to a reinstatement of restrictions? 

Applause here… It seems that many of the most stringent COVID containment strategies have 
run their course, including ineffective blanket travel bans and border closures. COVID has become so 
ubiquitous and so elusive that even slamming the doors shut could not keep it out. Longtime holdouts 
like Australia and New Zealand have recognized the futility of zero entry and have or are about to 
allow fully vaccinated visitors to resume tourism. Tiny Pacific islands whose economies died on the 
vine during the long drought have opened up, and even countries with previously massive exclusion 
lists – or policies that excluded infected nations and their uninfected neighbors, under the premise of 
guilt by proximity – have loosened the reins and given the nod to the world. Pandemic strategy has 
shifted: while some levels of control will remain (vaccination, testing and/or isolation), the onus is 
now on personal responsibility. The world is on notice that COVID is circulating everywhere so it is 
up to us to protect ourselves according to our circumstances and our risk tolerance. Need we add, and 
according to our concern for the health and welfare of others, known and unknown.  

Virtually all international airlines are increasing their lift even as they require proof of vaccination 
(and sometimes negative COVID tests) as well as wearing a mask on board. Meanwhile onboard 
confrontations over mask wearing continue to escalate. In 2021, over 6000 incidents on US carriers 
were reported to the Federal Aviation Administration, 72% of them related to masks (as opposed to 
an average of 125 unruly passengers total in pre-pandemic years.) In Canada in 2021, nearly 1,600 
hundred passengers refused to comply with mask rules.  In Europe, high profile incidents have been 
reported in Spain, Scotland and Amsterdam. After a big increase in abusive passenger behavior in 
2021, Australia began a public relations campaign stressing mask-wearing and respectful 
comportment aboard. Asia, however, has had very little passenger defiance because mask-wearing is 
the norm there when people are ill, a habit that predates the pandemic.   
 

Cruise ships require masking in all public areas and on port visits. Some countries require 
vaccination or very recent testing to use public transportation and access certain kinds of venues. 
It is up to the traveler and the travel professional to research each locality.  

Germany: The German government announced that most COVID restrictions will be rescinded in 
March. They vow to follow scientific and public health guidance so as not to jeopardize past efforts at 
COVID suppression.  
          

Continued on page 13  
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COVID ROUNDUP, continued from page 12  

Switzerland will cease requiring COVID vaccination certificates and masks to enter shops, 
restaurants, cultural institutions and workplaces. Masks will still be required on public transport and at 
healthcare facilities. Isolation for those who test positive for COVID will now be five days, through the 
end of March.  

Spain: Sporting events, both indoors and outside, will return to 100% capacity on 4 March after two 
years of limited attendance. Venues will require masking and restrict eating, drinking and smoking.  

Norway – after years of strict closures, Norway’s borders are now open with most restrictions lifted 
including vaccination, testing requirements and digital registration to enter the country. Norwegians 
are no longer required to mask or social distance in public places, and testing positive for COVID now 
involves only a four-day home isolation. Denmark and Sweden have enacted similar moves. 

The UK has opened their borders to tourism. They belatedly authorized Pfizer vaccination for all 
children aged 5 through 11, trailing other countries in Europe and beyond. Until now, the policy was 
to vaccinate only immunocompromised children. Many feel that this delay is another example of 
pandemic decisions driven by politics, not by public health. They point to the cancellation of most 
masking and isolation requirements, and the elimination of free COVID testing as the Conservative 
government signaling that the epidemic is over, regardless of data to the contrary. In the week 
ending 12 February, for example, an estimated one in 20 UK residents were thought to be ill with 
COVID. The UK still has Europe’s highest coronavirus toll after Russia, with over 180,000 deaths. 

Ireland – Genevieve Sheehan of Sheenco Travel reports that all restrictions have been lifted in 
Ireland. Hospitality is back to normal and mask-wearing is only required on public 
transportation, retail/service-based locations such as hair salons and some 
museums. These restrictions will be reviewed at the end of February. Vaccination 
certificates are now only required for international travel, but a certificate of 
recent recovery may also work.  

France: As of 12 February, fully vaccinated travelers coming from any green or 
orange nation (as well as children under 12) no longer require a COVID test to 
enter France, and may enter with proof of vaccination and a sworn statement they do not have 
symptoms of COVID-19 nor contact with someone with a confirmed case of COVID-19. Masking is still 
required, even for the vaccinated, through 28 February when the mandate will be somewhat relaxed.  

Here is an interesting ‘on the ground’ report from a French-speaking American expat working in 
France about the necessary Pass Vaccinale, required to enter bars, restaurants, leisure activities, 
regional transport, etc.                     

“The former Pass Sanitaire rolls over into a Pass Vaccinale, as long as it’s based on vaccine history and not a 
recent COVID test or infection. You can pretty much get this in any 
pharmacy with your country’s proof of vaccination card, but it is an 
unpleasant experience. Pharmacies have been tasked with an enormous 
amount of responsibility during the pandemic in France – from COVID 
testing to vaccine administration to the Pass Sanitaire. While pharmacy 
owners are making a fortune, their staff is over-worked and behaving 
discourteously to customers, particularly les étrangers. (As an example) 
the pharmacy in a local village did 400 tests this past weekend, all of it 
business (the shop) would never have had. (They) buy the tests for 2€ 
and get reimbursed 22€ by the government. So (that was a profit of) 
8000€ in one day, all business that was zero before the pandemic. So 
they should be thrilled about doing the Pass Sanitaire work (at 40€ a 
pop), but I guess the workers don’t see any of that profit and just feel 
over-worked and stressed.” 

The Western Pacific, meanwhile, is in an Omicron-fueled upsurge. South Korean numbers have 
soared, with over 90,000 new cases reported in a single day. Southeast Asian cases are reportedly 
down, with Malaysia an outlier with its highest daily rise since the pandemic began, with almost 
28,000 new infections. Russia has recorded the largest number of new COVID cases of any country, 
and cases in Eastern Europe have recently doubled.                                                                 
               Continued on page 14 
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COVID ROUNDUP, continued from page 13  

Hong Kong, whose Dynamic Zero COVID policy was 
fueled by strict quarantines and contact tracing, has 
found its nemesis in Omicron, registering 4000 new 
cases per day. The territory’s policy of hospitalizing 
all COVID-positive residents, regardless of disease 
severity, has led crowded facilities to consign excess 
patients to parking lots, even during cold and rainy 
weather. The administration has tightened 
restrictions: closed schools, bars and gyms; 
restaurants closed by 6 pm, and private gatherings 
limited to two households. While 70% of Hong 
Kongers are vaxxed, the elderly lag. Before this 
surge, Hong Kong had never seen more than 200 new daily cases. The current situation is 
exacerbated by instructions from Chinese President Xi Jinping to get their act together or else. Tough 
travel restrictions have left Hong Kong virtually isolated from tourism. In 2019,   
71 million travelers deplaned in Hong Kong; in 2021 it was 1.4 million.  

Sri Lanka – WITIA member Varini DeSilva of Ceylon Express International just 
returned from a “wonderful visit” to Sri Lanka. She reports that the country is open 
for tourism even as Omicron is still a threat. The government has imposed very 
strict protocols, backed by penalties, so there is strong compliance with everyone 
masking and 90% vaxxed and boosted.  

Singapore was first Asian country to move away from a zero-COVID policy toward living with the 
endemic disease, followed by Australia, New Zealand, Thailand and others. 

Australia is now open to international visitors. WITIA Sydney member 
Lesley Neil of Neil Consulting Pty Ltd reports, “Omicron is going like a 
bushfire here.  Western Australia has kept borders closed - they have a very 
vulnerable indigenous population, some unvaccinated by choice and many in 
poor health. The rest of the states seem to be of like mind and have opened 
with no restrictions, including Tasmania. The view here is to live with the virus - 
it’s so infectious that it’s hard to do anything else… 92% of the population are 
fully vaxxed.  Large numbers of people are getting sick but most people I know 
of have had mild symptoms.  It’s also summer and we are outside.  Having 
done ‘the hard yards’ with lockdowns over the past 2 years, most sensible 
people know how to protect themselves. We’ve cancelled birthday parties, 

lunches etc. and tend to meet on the beach or picnic with a few friends. Outbound tourism is still in a 
bad way, but on the flip side, inbound is flourishing. We rent out our beach house occasionally on 
Airbnb and demand is so high that we have had to block off time for ourselves, something we’ve 
never had to do before.”  

Papua New Guinea has still not seen any 
international visitors, according to WITIA 
Mount Hagen, PNG member Bob Bates of 
Trans Niugini Tours. Three COVID tests are 
still required for any visit – one at the 
country of origin, one at Port Moresby before 
clearing immigration and one before an 
onward domestic flight. Visas are still not 
available on arrival but must be paid for and 
issued through PNG’s internet eVisa system. 
Bob hopes that as restrictions are gradually 
relaxed, international travelers will again be 
able to experience the cultural and natural 
marvels of his destination – he does have 
onward reservations for later this year and 2023. Till then, he is grateful that domestic tourism has 
kept his tourist lodges afloat. 

Continued on page 15 
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COVID ROUNDUP, continued from page 14 

Argentina – WITIA Buenos Aires member Florencia Korenchendler of 
ILS Tours tells us that travel to Argentina has gotten easier. Full 
COVID vaccination at least 14 days prior to arrival is still required as is 
a negative antigen test done 48 hours before entry, but a PCR test is 
no longer required. Visitors must have health insurance that covers 
COVID-19 treatment and must fill in an online health declaration at 
least 48 hours before arrival.   
 

Israel is opening to tourists on 1 March, according to WITIA member Judy Isaacson of Custom Israel 
Tours, and anticipates a rapid return of tourism, both religious and secular. Israel has cancelled its list 
of high infection ‘red’ countries, including the UK. Originally a country with one of the strictest COVID 
protocols, Israel has scrapped the vaccination requirement for international visitors although PCR 
testing will be required both pre trip and on arrival at Ben Gurion Airport. Officials caution that these 
relaxed rules could disappear very quickly if COVID infections rebound.  

The United States allows air entry to visitors who are fully vaccinated. They must have proof of a 
negative COVID-19 viral test taken (usually) no more than one day prior to air travel to the US. Those 
arriving by land or sea do not require testing, just proof of vaccination. Omicron-identified COVID-19 
counts across the US have been plummeting, a heartening if ambiguous statement because it omits 
mention of how huge the surge was. While percentages fall, the gross number is still huge.  At its 
peak more than 160,000 persons were hospitalized and more than 2700 were dying each day, the 
most deaths since vaccinations began. Only in the last days have deaths dipped to a ‘rosier’ 1900 per 
day. Rated 67th on the list of countries for full vaccination and the 54th for being boosted, the US 
remains a preferred destination for the aggressive virus. In addition to the unvaccinated, more than 
19 million children under the age of five are also at risk. COVID regulations vary by state but by in 
large, the doors are opening everywhere, even where COVID is still a threat.  
 

Last words: One thing that COVID has taught us is the need to be prepared. COVID will eventually 
recede but it will surely be followed by some other viral threat. Public health systems around the 
world need to be strengthened in anticipation. We need to recognize that explosive diseases are not 
just biological risks but also a matter of politics, public relations, logistics and economics. We need to 
address the inequity of epidemics – some people are more at risk and will need additional social as 
well as medical assistance.  And finally we must restore faith in the science that gives us vaccines and 
therapeutics and the public health directives that work to keep us safe. ∆ 

 

 

W e l c o m e  N e w  M e m b e r s  

 Maria Asfoura, Laila Tours, Bethlehem, Israel 
      Samir Humagain, Tour Guide, Kathmandu, Nepal  

          Florencia Korenchendler, ILS Tours, Buenos Aires, Argentina 

         Rani Pillai, High Elms Travel, Sri Lanka 

          Paula Rakei, Logger’s Rest, Stanthorpe, Queensland, Australia 

 

          W e l c o m e  R e t u r n i n g  M e m b e r s  

   Rea Franjetic, Cosmopolitan Adventure Tours, El Cerrito California, USA 

     Sophia Kulich, Sophia’s Travel, Palm Harbor, Florida, USA 
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Let’s Get Connected to Instagram, continued from page 5 

Post to other social accounts 

Instagram gives you the ability to publish a post to other social accounts at the same time. By linking 
accounts, you can cross-post to Facebook, Twitter, and Tumblr. 
 

Post interesting, colourful photos and videos  

When you post on Instagram, you should publish photos and videos that evoke some kind of emotion, 
such as happiness, humour, motivation, nostalgia, love or surprise. Colourful, high-quality photos 
tend to get the most attention and action. 
 

Don't overdo it with the filter effects 

Instagram provides a variety of filters you can apply to your photos to automatically enhance the look 
and style. People want photos and videos that are colourful, but relatively natural-looking. Although 
filter effects are tempting, try to limit their use and keep the colour and contrast normal in most of 
your photos. 
 

Feel Free to Use Hashtags But Use Them Sparingly  

Using hashtags on Instagram is a great way to increase your reach on the platform, encourage more 
engagement and even attract new followers. If you decide to use hashtags, make sure to keep them 
to a minimum and only use keywords that are relevant. 
 

Let’s stay connected through Instagram! If you have any areas of social media you’d like to explore 
more, please let me know at socialmedia@witia.org. ∆   
 

************************ 

Heaven Help Us—War breaks out between Russia and Ukraine. The whole world 

is holding their breath but also taking concrete actions.  Just days before Russia staged its armed 
incursion into Ukraine, this notice was posted on e-Turbo News.  
 

 

 

 

 

 

War, insurrection, the abandonment of international law, authoritarianism, the denial of human rights. 
None of these are good for mankind, and none of these are good for tourism. They do not make for ‘a 
good time to visit.’ With sanctions cascading into place, with airlines and nations rushing to close off 
their air space, it will be increasingly difficult for those caught in unfriendly lands to repatriate. How to 
repel the invaders? How to bring about peace and preserve human lives and human rights? We must 
not be silent as this 
conflagration threatens 
to jump borders. To 
countenance tranny is 
to encourage its 
spread.   

 

 

 

     
 

 

Piazza della Signoria, 
Florence, 27 February 
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WITIA Founding Directors named as WITIA’s first LIFE MEMBERS / Part Deux 

WITIA members who tuned in for our virtual Annual General Meeting this past October may remember the 
presentation of Life Memberships to WITIA’s original founding directors: Anne Isaacson, Inaugural 
President; Beryl Ley, Inaugural Vice President & Secretary; Sue Holloway, Inaugural Financial 
Controller; Cavell Dorman; Inaugural Director of Marketing, Australia, New Zealand & the 
Pacific; and Beverley Auerbach, Inaugural Director of Marketing, Americas. The presentation also 
recognized the late Judy Gardner, the Inaugural Director of Membership. All honorees were bowled 
over – a total surprise! They were mentioned in the October issue of WITIA WORKS!, and that, they 
thought, was that.  

However President Leah Gage and the WITIA Board had other plans. An actual presentation of an actual 
gift – an engraved clock to remind everyone that volunteers know nothing of 9 to 5! – was presented at 
the Gold Coast WITIA End of Year Luncheon at the De Vito Restaurant in Southport, Gold Coast, Australia. 
Once again, all recipients were shocked because the Board had done a masterful job of keeping it secret. 
(There was a good deal of cat-and-mouse subterfuge to keep Beryl Ley, the Board’s minute taker, from 
suspecting anything was being planned!) So (left to right in photo above)  President Leah Gage 
made the presentation to Life Members Anne Isaacson, Cavell Dorman, Beryl Ley and Sue 
Holloway. Then, in an unorthodox move, everyone at the party was sworn to silence, not just words, but 
prohibited from posting any photos on social media relating to the presentation. The reason – the 
remaining founding Director, Beverley Auerbach, lives in Los Angeles and they wanted it to be a surprise 
for her too.  

So a plan was hatched. Foundation member Jill Schurmann 
and her WITIA member husband Geoff had asked Beverley and 
WITIA member Bart Lynn of Gourmet Wine Getaways, her 
husband, to organize a wine tasting trip for them to California’s 
Central Coast. Jill would carry the clock to Los Angeles and present 
it to Beverley there. Well, the best laid plans… Through a 
paperwork snafu, the Schurmanns’ departure from 
Australia was delayed two days. By the time they 
reached California, the wine trip was no longer 
possible so the plan was changed to a long wine  
dinner. Beverley finishes the tale: “Before leaving 
the restaurant, we asked one of the staff members 
to take our photo for WITIA WORKS! (naturally! – 
I’m the Editor!). Jill surprised me by requesting the 
server take a video… ??? Then she whipped out this 
box from her cavernous purse and presented me 
with the inscribed clock. What a delightful ending to 
a wonderful evening!  A very special surprise!!”  L-r: Geoff & Jill, Beverley & Bart  

                                                                                         Continued on page 18                                                          
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WITIA Nairobi member Caroline Malinda of 
Uniglobe Silverbird Travel Plus reports: “COVID-

19 has now become a part of our daily lives that we   
navigate around. My business is picking up. So far I 
have received two groups from the USA - one in 
late November 2021 and the other currently in Ken-
ya for a Kenya -Tanzania safari. What has enabled 
my business to stay afloat since 2020 is air ticket-
ing through our Corporate Travel Management Ser-
vices. We contract with six key corporate organiza-
tions that must fly for business within Kenya, East 
Africa and globally. Therefore, I would say we have 
been lucky and busy doing air ticketing since July 
2020. I thank God for this window of opportunity - 
otherwise we would have closed by now.”       Karuru Falls, Aberdares National Park, Kenya 

 

WITIA New Delhi member Parul Sinha of Sacred Dot Tours writes: “Those of us in travel who 
have been directly and severely impacted have kept ourselves afloat using our ingrained ability to 
handle crisis. It is this very attitude that has ensured that those involved in our industry not only   
survive but double down and grow. Once again, what will stand us in good stead is our Dhridta (a 
Hindi word that roughly translates to a mix of determination, resolution, stubbornness, solidity,     
perseverance and tenacity, amongst many more). At Sacred Dot, we have used our pandemic down-
time to re-engineer our offerings and put together fresh product for what we feel would be the future 
– slow travel. We want to encourage unhurried, in-depth and immersive experiences in each of our 
destinations – India, Nepal, Bhutan, Sri Lanka and the Emirates.” 
 

WITIA Mona Vale, New South Wales member Lyn Taylor of Lyn Taylor Adventure Travel tells 
us: “Unlike 2020, where the majority of domestic and international travel was on hold, 2021 was a 

complicated year of stops and starts, a year where we never 
quite knew which plans would come to fruition. However      
despite the challenges that we have all faced, I am reminded 
again of the value of community. I am constantly amazed by 
the adventurous, curious and generous spirit of our           
community. I witnessed locals come together to respond to the 
needs of those doing it tough through things like food hamper 
drives, and mental health check-ins. I have also seen people 
thinking of those overseas with generous donations being 
made to the development of a new small business in Nepal 
(Fund a Goat Farm). Whilst we had to postpone many of our 
trips last year, we like to think that every single tour that did 

depart made a small difference to the wellbeing of our adventure travelers. I am positive that the best 
medicine right now is to keep on connecting with others and trying something new.” 
WITIA Buenos Aires member Florencia Korenchendler of ILS TOURS writes: “With the pan-
demic we’ve been forced to face lots of changes and challenges, but we emerged stronger than ever, 
and much wiser! We know that customers will be looking for experiences in close contact with nature, 
willing to visit unique and maybe more isolated areas. We can meet this demand by customizing    
traditional destinations in Argentina: Buenos Aires, Iguazu Falls, El Calafate, just to name a few, plus 
adding off the beaten track tours. We can also include Uruguay and Chile. During the pandemic I had 
the opportunity to join a great team of professionals working for the Argentinean Ministry of Tourism 
on a project called "La Ruta Natural" - "The Natural Road," promoting Argentina as a nature destina-
tion. The focus was on classic highlights such as Iguazu Falls, El Calafate, Ushuaia - the city of the 
end of the world, Puerto Madryn and its imposing fauna, but also discovering those still unknown little 
gems.”   
 

WITIA Amorgos, Greece member Irene Giannakopoulos of the Aegialis Hotel & Spa, WITIA’s 
former Director of Marketing, Europe & Middle East, reminds us about upcoming events on Amorgos. 
The 13th Amorgos International Short Tourism Film Festival will take place from 4-9 November 2022,

   
showcasing tourism films from all over the world. The Festival is a member of CIFFT, an International 
Continued on page 19  
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Committee of Tourism Festivals based in Vienna. Overlapping that event will be the 5th Amorgos Film 
Academy, 30 October – 9 November, with students from many countries learning from seasoned 
filmmakers. At the same time, the 19th Conference on Culture and Tourism, YPERIA 2022, will be 
held, with topics on WOMEN, THE ENVIRONMENT, GASTRONOMY, and the Preservation & Protection of 
our Natural & Cultural Heritage, themes that are directly linked to our culture and tourism. 
The event has been established as a meeting point for artists, journalists, politicians, filmmakers, 
directors & producers. Visit https://amorgosfilmfestival.com/ or reach out to our partners Amorgos 
Aegialis Hotel & Spa at https://amorgos-aegialis.com/.   

WITIA President Leah Gage (left) spent a 
happy afternoon having high tea at the Devon 
Pixies in Kingston, a suburb of Brisbane, 
Queensland, Australia. Devon Pixies is owned by 
WITIA Brisbane member Arwen McGregor, 
an award-winning baker who started learning her 
craft at the tender age of 8 years old. After many 
years working and managing hospitality and 
tourism venues, she decided it was time to set up 
her own shop. Family-owned and operated since 
2014, Devon Pixies brings a slice of traditional 
English 
morning or 
afternoon 
tea to the 
Kingston 

Butter Factor precinct of Logan. Housed in a former caretaker’s 
cottage with a broad shady veranda for casual catchups, Devon 
Pixies offers home-baked cakes, scones, sandwiches, wraps, 
and savouries with premium loose leaf tea and barista-made 
coffee, chai and hot chocolate.   

 

 

WITIA Foundation member Jill Schurmann and WITIA member Geoff Schurmann of 
Northern Karma Pty Ltd of Gold Coast, Queensland, Australia report to us from their epic 
journey to the Americas. They happily encourage everyone to travel. Here is Jill’s account:  
 

Tales from exploring Mexico and Colombia during what we 
hope is the tail end of the COVID pandemic… 

As our WITIA VIP Facebook post on Valentine’s Day stated, Geoff and I 
arrived in Mexico a week before Christmas and are staying with our 
daughter Kate and her husband in Merida, Yucatan Peninsula. This is 
reputed to be the safest city in the Americas from many perspectives. 
The orderliness of its citizens (apart from crazy drivers, seemingly 
endemic throughout Latin America) is apparent with strict adherence to 
COVID measures including cancellation of crowd events, mask wearing 
everywhere, sanitizing and temperature checks in most places.   

As a family we travelled to Colombia in the past few weeks and we 
were all blown away by the natural beauty of the country, especially as 
viewed from the air flying over the thickly forested Andes Mountains. The 
diversity of regions makes this a country we would revisit in a heartbeat, 
from the rakish Caribbean port city of Cartagena to the much admired 
classic-style inland town of Filandia, sited on top of a mountain near the 
horse ranch where we stayed (and yes, we went horse riding in the Andes!)  

COVID measures were observed in Columbia but a little less stringently than in most of 
Mexico. No matter where we are, therefore, we are taking personal responsibility, wearing quality 
masks which we changed frequently, avoiding overly crowded places when possible (difficult at times 
in our long stay in Mexico City, a city of 22 million), touring cities with reputable small group tour 
operators that have put COVID measures in place, and sanitizing and sanitizing again. We are 
choosing airlines based on best COVID practices and flying Business class if possible, otherwise in   
Continued on page 20  
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Facemasks, anyone?  

Premium Economy class. We decided this was necessary to minimize 
exposure in crowded seating areas and to be able to board/deplane 
quickly. We are avoiding public transport which is easy with a very 
inexpensive Uber system. Uber drivers have instituted COVID 
measures with mask wearing, sanitizing and clear Perspex acrylic 
barriers installed in many vehicles.   
We have not been sick, thank 
goodness, other than the expected 
stomach adjustments to strange foods 
and different water – all of which has 
helped with weight control as has lots 
of fresh air walking rather than public 
transport or taxis.   

There are huge benefits in travelling 
now as so many tourism-based 
businesses have suffered through the 
COVID pandemic and are especially 

grateful to see foreign visitors. We benefit from less 
crowded hotels, restaurants and tourism sights, with 
great discounts available. Just do it! ∆ 

 Geoff & Jill Schurmann in Merida, Mexico           
   

 

WITIA Hand of Friendship Meeting Schedule for 2022 

 

 

 

 

 

 

 

Don’t miss upcoming ‘Hand of Friendship’ sessions via Zoom, scheduled monthly on Thursday or 
Friday (depending upon your time zone). Please note that slots are still available to members who 
would like to use the call to present a virtual FAM trip (15-20 minutes) about an area of their tourism 
expertise. A great way to promote your brand and your experience, and it’s a benefit of 
membership—no charge attached. Contact Leah Gage, President, at president@witia.org for more 
information. A reminder email with a Zoom link and exact times for your area will be sent to all 
members a few days before the meeting. Full information will be in the reminder email. ∆ 

 

 

       10/11 March       11/12 August 

     07/08 April      08/09 September   

     12/13 May      13/14 October  

     09/10 June       10/11 November   

     14/15 July       08/09 December       
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